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Safe Harbor Statement

This presentation contains certain forward-looking statements and information, which reflect management's current beliefs and expectations
regarding future events and operating performance and speak only as of the date hereof. These forward-looking statements are not guarantees
of future performance and involve a number of risks and uncertainties. These forward-looking statements include statements about Restaurant
Brands International’s (“RBI’s”) expectations regarding its high conviction that its “Winning Together” plan will improve guest experience and drive
sales and profitability for its Tim Hortons restaurant owners; its expectations regarding the growth potential for each of its three brands; and its
expectations and belief that through RBI’s focus on enhancing guest satisfaction and franchisee profitability, it will create value for all of its
stakeholders for many years to come. The factors that could cause actual results to differ materially from RBI’s expectations are detailed in filings
of RBI with the Securities and Exchange Commission and applicable Canadian securities regulatory authorities, such as its annual and quarterly
reports and current reports on Form 8-K, and include the following: risks related to RBI’s ability to successfully implement its domestic and
international growth strategy; and risks related to RBI’s ability to compete domestically and internationally in an intensely competitive industry.
Other than as required under U.S. federal securities laws or Canadian securities laws, RBl does not assume a duty to update these forward-
looking statements, whether as a result of new information, subsequent events or circumstances, change in expectations or otherwise.

System-wide sales are driven by sales at franchised restaurants, as approximately 100% of current restaurants are franchised. RBI does not record
franchise sales as revenues; however, franchise revenues include royalties based on a percentage of franchise sales.

This presentation includes non-GAAP financial measures. Reconciliations of non-GAAP financial measures are included in the supplemental
presentation available on RBI’s Investor Relations website at investor.rbi.com.
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2018 Priorities

0 Continue Burger King’s system-wide sales momentum

e Improve comparable sales for Tim Hortons

e Establish partnerships to accelerate Popeyes restaurant growth
Leverage technology to enhance guest experience

G Maintain a balanced approach to capital allocation









